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Solaria Design is a group of creative individuals. We are a group who like to explore the field of research, De-
sign and development. With our knowledge we think we can change the way people look at this world. We
explored the boundaries of the sunlight. We can help clients and companies get a voice that will be heard
along the universe. The spark of our group is the heart of Solaria Design. With this spark we can create, in-
spire and stand out.

What makes Solaria unique is our spirit of adventure. We embrace uncertainty, knowing that it's in the un-
known where the best discoveries are made. Our team thrives in the world of digital transformation, con-
stantly learning, adapting, and seeking out new ways to create value. We believe that innovation comes
from stepping outside comfort zones and embracing the thrill of the journey.

As we continue to evolve our mission remains clear to guide our business through the unpredictable adven-

ture. With our web development expertise, we have a strategic marketing insight approach. We at solaria
are ready to spark your light into new beginnings.
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Formal

A straight-forward, informing way of
speaking or writing. The formal tone
implies, that we are profecional in our
work

Respectful

While talking to the clients, we keep in
mind the workflow, schedule, wants and
needs, and keep personal details of the
converstation

Friendly

We also keep the atmosphere friendly
and inviting to come across welcoming
and approchable interactions.

TONE OF VOICE

Examples

Dear Mr./Mrs. (name),

I am writing this email to inform you that the
first version of the prototype will be finished
by the end of the week.

Me and my team would like to schedule an
online meeting the following week to get your
opinion and feedback. Could you please inform
us about your availability so we can choose a
date and time suitable for both parties.

Thank you for your time and attention and I
will be looking forward to hearing from you.
Sincerely,

(name of the group member)
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Titles Rig Sans Black
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Don't strech the logo horizontally Can't rotate the logo

Primary Logo Submark/ Wordmark or vertically
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Dont change the

Colors Typog raphy typeface on the logo
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You can use the logo without icon
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You can use the
logo black & white

You can use the logo witouth the

text

\

:@:

N

"1

Thanks For
Your Attention
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